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Stephen Loeffler
Sr. Director, Loyalty 
Marketing & Strategy
DALLAS

Shawn Stoute
Sr. Manager, Loyalty Ops 
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ANTIQUA
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Vice President, Global Loyalty
NEW YORK CITY

Sarah Foote
Sr. Manager, 
Loyalty Ops
OMAHA

Neglys Durand
Sr. Manager, Loyalty 
Europe
PARIS

Mason Smylie
Coordinator, Loyalty 
Marketing
NASHVILLE

Shailja Sindhwani
Coordinator, Loyalty 
Ops
INDIA

Ruben Almiron
Manager, Loyalty 
Services
INDIANAPOLIS

Lewis Gui
Coordinator, Loyalty & 
VIP Desk
CHINA

Vandana Bherwani
Coordinator, Loyalty 
Services
INDIA

Gagandeep Kaur
Coordinator, Loyalty 
Services
INDIA

Loyalty Marketing- loyalty@iprefer.com

Loyalty Operations - loyalty@iprefer.com

Loyalty Services - Members@iprefer.com



Program Highlights



I PREFER PROGRAM

MEMBERSHIP UP 78% vs. 2019
Total 4.5M + GROWING

ENROLLMENTS/DAY UP 40% vs. ’22
50% increase from Beyond Green

REVENUE TO HOTELS UP 30% in ’22
8% increase YOY to Beyond Green 
($16.7M)

CROSS-BRAND REVENUE
One-third of I Prefer revenue to our 
hotels is from members who 
enrolled elsewhere in our network.



Operations



Loyalty Ambassador Community

• Understand the program and its value to the 

hotel and our members

• The role of the Loyalty Ambassador and the 

part they play in making loyalty a way of life at 

the hotel

• Understands performance measures, systems, 

tools (including the I Prefer desk sign)

• Attends monthly Loyalty Ambassador calls

CTA:  Ensure we have the correct contacts!

I PREFER OPERATIONS

Areas of Focus

Member Benefits & Delivery

• Ensure I Prefer Member benefits are consistently 

delivered

• To prepare for Member arrival, utilize the upcoming 

Member Arrival Report

• Monitor your teams to ensure the Welcome Amenity 

& Food and Beverage Offering is being delivered to 

eligible tiered members

CTA:  What is your Welcome Amenity & F/B offering?



Member Growth
• Capture guest enrollments in Profectus

• Acknowledge top enrolling associates

• Consider placing enrollment QR codes in the 
F&B outlets, Recreational areas, In-room

• Have a trackable enrollment link on your 
website

• Ensure your front desk staff takes our Profectus 
training

CTA:  Sign up for the Hotel Enrollment Rewards 
Program!

I PREFER OPERATIONS

Areas of Focus

I Prefer Service Scores
• Produced to assist hotels in gauging how they are 

perceived by I Prefer members

• Survey questions: Knowledge of Hotel Staff, How 
Welcomed did I feel as a Member and Overall 
Member Experience

• Focusing on ensuring that hotel associates are 
aware of I Prefer and program benefits will help 
achieve a higher service score.

CTA:  Review your service scores ensure to 
celebrate success! If scores are lower than 
expected, put together an action plan on how to 
improve. 



I PREFER

Service Scores

7.2

6.7

4.7

0.0 1.0 2.0 3.0 4.0 5.0 6.0 7.0 8.0 9.0 10.0

How would you rate your overall…

As an I Prefer Member, did you…

How knowledgeable was the…

PRIMARY SURVEY QUESTIONS

Red, Yellow or Green

Target score is 8 or higher. Anything less 
than 6 requires an action plan that we will 
develop with GM and I Prefer Ambassador 
support. 



I PREFER OPERATIONS

Desk Sign & Collateral



I PREFER

Operations Checklist

An Assigned Loyalty Ambassador

Determine your Welcome Amenity 
& Food/Beverage Offering

Display I Prefer Signage and collateral

Audit your website for I Prefer logo 
compliance

Utilize Profectus for enrollments, point 
awarding, reporting

loyalty@iprefer.com

• Updating your Loyalty Ambassador

• Add colleagues to the Pre-arrival Email

• Updates to our Welcome Amenity or 
F&B Offering

• Profectus access

• Request I Prefer Training
Complete training in The Pineapple 
Guide (thepineappleguide.com)



Marketing 
Opportunities



The Guests You

WANT

ESTABLISHED
Incomes $250K+

Net Worth $1MM+

EXPERIENCES
Food

Wine

Culture

LIFESTYLE 
SEGMENT
Affluent

Spend on Travel

Charitable
Source Epsilon Total Source, Profile Analysis Report, October 2022



Our new

Digital Experience

SO FAR THIS YEAR…
…NEW LOOK
…NEW WEBSITE AND APP
…NEW MARKETING
…NEW ASSETS



Iprefer.com

Beyond Green



The Member

Journey
NEW PERSONALIZED 
LIFECYCLE MARKETING



REWARD NIGHTS & REWARD NIGHTS PLUS

REWARD NIGHTS PLUS 
= CASH + POINTS

Reimbursed for approximately 
80% of BAR

REWARD NIGHTS 
= FREE NIGHTS

Reimbursed for your 
turnover costs

Fully Yieldable, Drive occupancy during need times



Member’s Choice Awards

Annual award celebrating hotels 
that have been voted on by 
members for experience and service 
excellence.  

Winners Get:
• Dedicated Landing Page Feature
• Badging in search results on IP.com
• Campaign Inclusions



Up Next…

A Few Items On Our Roadmap

• IP Enrollment Assets for Hotels (Q3)

• Member’s Choice 2023 Voting (October)

• Points Promotions – Earn and Redeem (Planning Q4)

• Points for Experiences (2024)



Key Marketing Take Aways

• Help Drive Enrollments – It helps you and your fellow hotels

• Get Involved in Reward Nights – It’s great exposure

• Support MCA Voting – Ongoing Promotion for Winners!



Resources



Resources

The Green Room

I Prefer Implementation guide

Member Enrollment

Hotel Enrollment Rewards Program Details

Best practices

IQA & I Prefer Service Scores Marketing & Collateral



I Prefer Hotel Rewards

Our global trainings are a collection of complimentary webinars, personalized consultations, and onlin e courses

Begin your guest loyalty journey here with an introduction to the I Prefer Hotel Rewards Program.  

Intro to I Prefer Hotel Rewards

Profectus User Training
Profectus is the I Prefer Hotel Rewards program’s online portal that provides quick and comprehensive access for hotels to directly support 
I Prefer Members before, during, and after their stay.  

Loyalty Ambassador Learn & Share Webinars
Interact with your global network of I Prefer Loyalty Ambassadors, share best practices and hear the latest loyalty updates.  

One-on-One Personalized Training (Upon Request)
The I Prefer Loyalty Operations team provides complimentary one-on-one training to help your hotel bring the I Prefer Hotel Rewards program to life.

Regional Training
Regions outside of the US & Canada provide monthly training in the local language. 

On-demand Recordings & Replays
Group training calls / webinars are recorded and posted to The Green Room. 

THE PINEAPPLE GUIDE
Our learning platform allows users to log on to train any time they want, from anywhere in the world.



Stay In

Touch

Hotel Support:  loyalty@iprefer.com 

Member Support: members@iprefer.com 

Sarah Foote, Sr. Manager Loyalty Operations
sfoote@preferredtravelgroup.com 

Stephen Loeffler, Sr. Director Loyalty Marketing & Strategy
sloeffler@preferredtravelgroup.com



THANK YOU

GRACIAS

MERCI

GRAZIE

ありがとうございました

谢谢
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